
The Development of Aboriginal Land 

Centrefarm 



Who, What, Why, How 

WHO: Aboriginal owned, not-for-profit, economic 
development consultancy 

 

WHAT: Chartered to coordinate the development of 
Aboriginal land for commercial economic activity 

 

WHY: to assist Traditional Owners develop their land 
into a commercial asset 

 

HOW: (Non-exclusive) primary industry focus 

 



Coordination for Action 

Land Councils Australian Government 

NGOs 

Traditional Owners 

Finance Sector 

Industry 

NT Government 

Aboriginal Organisations 

Commercial Economic Development 

of Aboriginal Land 



It’s Hard, Why Bother? 

There is commercial potential 

 

TOs have requested assistance 

 

Costs of status quo are too high not to – both in 

forgone productivity and in remedial action 

 

 



Economic Development of Aboriginal Land in NT 

Functioning 

Market 

Economy 

Foundation 

Enterprise 

 

“real” 

jobs 

created 
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Training, 

Mentoring, 

Job Services 

Government 

investment 
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private 
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Labour Hire 

Companies 

“Turn Key” 

Infrastructure 

Business 

development 

support  

Industry 
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developing at-
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Primary industry 

as foundation 

for emerging 

economy 
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Transport, 
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Power 

Various 

government 

and private 

agencies and 

programs  
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Outcome  
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Commitment to life-of-project engagement with all stakeholders – it’s good business P
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Achievement - Tenure 

New interpretation of Aboriginal Land Rights Act 



Current Actions - Funding 

Partnering with NAB on an investment mechanism to 

stimulate public/private partnerships for the 

construction of infrastructure (local-regional) 



Next Steps - Process 

Streamlining development regulations – time, 

complexity and cost 

 

Embedding strategic partnerships – leveraging for 

a win-win sum greater that its constituent parts (e.g. 

commercial input leveraging social input that in turn 

supports commercial success and positive social 

change) 

 

 

 

 

 




